
It started in the 1940s with dolled-up California movie stars—the 
women in full-skirted dresses, the men in blazers—hosting cocktail 
parties around the pool. Guests relaxed on cushioned chaise longues, 
canapés stayed fresh on umbrella-topped tables, uniformed butlers 
kept the champagne flowing.

Today, however, outdoor living rooms are much more than that. 
They’re for everyone at every price point in every geographic 
location at every stage of life—and filling a vast spectrum of needs 
and desires.

To learn how we got here and where we’re going, we spoke with 
industry insiders who are creating outdoor products and possibilities 
that are changing the way we view the great outdoors.
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Designed by Michael Vanderbyl, 
inspired by classic sailing 
yachts, the modular Hatch 
Collection pairs teak with sleek, 
powder-coated, aluminum. 
(Image: JANUS et Cie)



Luxe Living
Janice Feldman, founder and chief executive officer 
of JANUS et Cie, says, “People have always wanted 
to enjoy the outdoors, and, as our culture has found 
more prosperity, there has been a natural progression 
to enjoy luxuries, which we now view as the norm. 
Outdoor living is today a necessary and welcomed part 
of everyday life.

“Also,” she adds, “luxury hotels have always had 
great outdoor spaces and…consumers recognized 
that they could have that ‘luxury lifestyle’ in their own 
backyards, very much informing and simultaneously 
strengthening the outdoor life at home.”

Presenting a different twist on luxe living at home, 
Allen Gant III, the casual market manager for 
Sunbrella, explains: “The economic downturn [of 
a few years ago] led homeowners to keep a closer 
eye on discretionary spending, especially with regard 
to vacations. Spending more time at home, it was 
a natural reaction to make improvements on their 
houses, and, thus, outdoor spaces ultimately became 
‘staycation’ destinations.”

Stephen F. Elton, chief brand curator of Brown Jordan, 
agrees. But, for a more protracted view, he relates 
that when the company was established in 1945, 
most people had little more than Adirondack chairs 
and picnic tables outside the back door. “Our founder, 
Robert Brown, wanted to reinvent the category with 
innovative materials and create ‘outdoor art,’ as he 
called it.”

He accomplished this with designer Walter Lamb, and 
was so successful that many of the original designs 
are still sold today—along with new ones like chairs 
that gently glide back and forth.

“People are increasingly looking to expand their 
living spaces, and outdoor areas…are the quickest 
and most cost-effective way to do so,” says interior 
designer Gil Walsh, who works primarily in and about 
Palm Beach, Florida, and Martha’s Vineyard. “There 
has also been an explosion in outdoor furnishings, 
fabrics, and accessories that provide us much more 
flexibility and creativity to design outside.”

A Good Investment
“Not only do outdoor rooms increase a home’s value,” notes Walsh, “they enhance their overall 
appeal, especially for people fond of entertaining. My clients are looking for exterior rooms  
to function just as the various rooms of their homes do: cooking/barbecuing, watching TV, quiet 
spaces, maybe with a water feature, for relaxing and reading, fire pit areas to gather family and 
friends for cocktails, dining areas with awnings.”

“It used to be landscaping that added value to a house,” says Elton. “Today, it’s how the 
outdoor space is furnished.” He reveals that customers frequently tell him the reason they 
obtained the asking price when selling their home was that the outdoor furnishings were 
included. “Outdoor furniture is the fastest growing of all furniture categories,” he adds.  
In fact, analytics and advisory firm Transparency Market Research anticipates 4.9 percent 
growth in the global outdoor furniture market for the 2017 to 2022 period.

Noting how outdoor living rooms increase a home’s square footage, Feldman says, “People  
are more adept than ever at seeing value when making purchases, including a home. Having  
an outdoor space is as much a decision of the [fiscally responsible] mind as it is of the heart.”

And, while furnished outdoor spaces began with the wealthy, “the outdoor living space  
trend is completely scalable and attainable,” according to Gant. “Whether you have a lavish  
and spacious patio or a simple balcony, there are performance options available.”

Warm yet architectural  
with its tapered teak frame,  
the Konos Collection by  
JANUS et Cie’s founder  
Janice Feldman, is well  
suited to modern settings. 
(Image: JANUS et Cie)
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Tech Talk
When it comes to designing outdoor rooms, Walsh says, “My clients want to bring 
indoor comfort to their outdoor living spaces.” So, in addition to paying homage 
to the outdoors, with colors inspired by nature, the sea, and sky, and utilizing such 
accessories as candles, throws, rugs, and pillows that “represent the warmth and 
comforts of home, and that generate an emotional response of calm and serenity,” 
she pays close attention to illumination. 

“Clients ask for dimmers, timers, the ability to easily control their outdoor lighting. 
I think the Instagram-loving, tech-obsessed millennial generation will continue to 
propel outdoor living spaces forward into highly functional spaces,” she continues, 
“as they value experiences and convenience more than previous generations.”

Gant adds, “The outdoor room will undoubtedly get ‘smarter.’ Just as smartphones 
and smart cars have evolved, so will the smart home. Comfort and ease of use 
will drive the atmosphere in the outdoor room, and temperature-control systems will 
allow for longer outdoor seasons for more homes. The outdoor room will truly become 
a seamless extension of our lifestyles.”

Guaranteed to Last
With climate change wreaking havoc on weather around the 
world, a manufacturer’s guarantee is more important than ever. 
And, many appear to be holding up their end of the bargain.

“With proper care, many homeowners fi nd that our fabrics 
long outlast their warranties,” says Gant. “For Sunbrella shade 
fabrics, we offer a 10-year limited warranty from the purchase 
date. If your fabric suffers color or strength loss due to normal 
use and exposure during the warranty period, we will replace it. 
For Sunbrella upholstery fabrics, we offer a fi ve-year limited 
warranty.” What customers like is that most stains can be 
removed easily “with no worry of harming the fabric,” perhaps 
one reason more and more people are choosing to use them 
inside the home as well.

Taking up that thread, Elton says that “especially with the mid 
century movement we’re currently experiencing, our accent 
chairs, some with leather elements, occasional tables, decorative 
pillows, and casual dining pieces are being used indoors as well 
as outdoors.”

Adds Walsh, “It’s fairly easy to fi nd manufacturers who not only 
make products that can withstand the elements—hurricanes 
being the exception—but are just as beautiful and luxurious as 
those you can fi nd indoors.”

Proud not only of the “timeless, elegant design, quality, and 
innovative materials and color of Brown Jordan products,” Elton 
elaborates: “We back up everything we make, as long as it’s 
taken care of correctly, and utilize a variety of practices to check 
each product as it’s being developed.” In addition, the company 
uses some of its own stores as “incubators” to verify various 
aspects of a product prior to its release. 

Feldman mentions that her in-house design and development 
team is dedicated to “creating great pieces that withstand the 
harshest environment…for life outdoors, anywhere…in all types 
of spaces and places all over the world.”

Sunset-bright or softly 
neutral, Sunbrella’s 
100% acrylic fabric 
is both attractive and 
easy to care for. 
(Image: Sunbrella)

Designer Gil Walsh 
creates an inviting 
outdoor living area with 
comfortable furniture 
and a rattan-highlighted 
dining corner. Drawn 
from nature, the colors 
inspire tranquility. 
(Image: Kim Sargent 
Photography)
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Brown Jordan Outdoor Kitchens offers two accredited design courses. 
Email marketing@brownjordanoutdoorkitchens.com today

to schedule a Lunch ‘n’ Learn at your location.



What’s New, What’s Next
Along with new textures that resemble linen, men’s suiting, 
and boucle yarns, Gant is “excited about new partnerships that 
put an entirely fresh lens on…the products we can offer.” One 
is the Pendleton by Sunbrella collection, which reconstructs the 
traditional designs of Pendleton wool blankets for the enduring 
performance qualities of Sunbrella upholstery fabrics.

“Natural and natural-looking materials, such as teak, 
pre-weathered teak, or natural-looking woven furniture, 
complement the natural world and colors that surround people 
when they’re outside,” says Feldman, explaining what her 
clients look for. As to styles, she adds, “there’s a wide spectrum 
between your grandfather’s traditional rustic look [and] the 
tech entrepreneur’s new modern that designers can call upon 
to suit any outdoor environment.

“Our Konos collection redefi nes teak furniture with a beautiful, 
conical teak construction [that] is a hit this season, as is our 
Habitat collection of vases and tabletop objects that are very 
sculptural and reminiscent of ocean corals.” Feldman also 
mentions the Masterpiece collections that are built to be passed 
down as family heirlooms.

“Wherever we go,” Elton says, “we see outdoor furnishings 
growing. There’s no indication that growth will stop.” 

Outdoor living spaces? “The biggest wow we’ve seen in the house-building industry, ever!” 
says Ernie Lussier, owner of Canada Outdoor Kitchens. And, the most exciting part of them, 
he says, is surely the kitchen.

Designing, building, and installing outdoor kitchens tailored to a customer’s lifestyle has been 
Lussier’s focus for the last fi ve years. Formerly a custom home builder, he began the business, 
based in British Columbia and Alberta, Canada, to fi ll the void he discovered while researching 
outdoor eating areas for his own family.

Today, he’s able to say to clients, “We can source anything. Give me your wish list,” and starts 
itemizing such favorites as ice makers, pizza ovens, beer dispensers, and dishwashers.

What makes his kitchens unique is how every item works together, both aesthetically and 
functionally. “We design them so that, once outside, there’s no need to return to the house,” 
explains Lussier. As to looks, “even though it’s outdoors, we don’t lose the luxury. There are 
so many options, colors, materials, textures, and cabinet profi les, plus the technology—we 
can make it so that you can, for example, control your grill from miles away using an iPhone.”

“Hot now are our 3-season rooms, composed of permanent roof structures with heaters and 
either tempered-glass partitions or retractable screens that function as walls,” he continues. 
“Offering protection from wind, rain, and bugs, they also keep the heat in on chilly nights.”

Lussier forecasts a 10 to 20 percent growth in outdoor kitchens, adding that he foresees 
his own business increasing 100-fold within the next three years. 

A different business model, but with the same goal of devising high-style, highly functioning 
outdoor kitchens, Viking Range was “one of the fi rst companies to offer commercial type, 
outdoor grills,” says Director of Marketing Tim Tyler. It was 1997 and met with such success 
that Viking soon expanded its product offering to include all kinds of appliances for outdoor 
use. Next came gourmet residential kitchens, and, with that, the indoor kitchen moved 
outdoors where people love to entertain.

With nearly endless possibilities available, Viking offers its online Outdoor Kitchen Planning 
Guide that allows customers to create their design, select the desired products, and request 
a quote. Once agreed upon, product is sent from an authorized Viking dealer and a qualifi ed 
kitchen installer in the customer’s market is suggested so that a professional installation can 
be ensured.

According to Tyler, “Moderate-sized homes are not forgotten. We offer many smaller-sized products 
for outdoor kitchens,” mentioning the freestanding grill that measures a compact 30 inches wide.

Popular items for this summer are the new Viking 5 Series outdoor grill with 25,000 high-
intensity BTU cast-brassgrill burners, the Wok/Cooker, and the Easy Lift Canopy System.

Finally, Tyler says, should anyone doubt the company’s dedication to creating products that 
really help to create outstanding meals, take heed: “Our industrial design group and engineers 
not only work closely together, but cook on the Viking Barbeque Team where they share 
recipes, cooking ideas, and inspiration.”

Cooking Al Fresco
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Based on a 1956 design by 
Tadao Inouye, the sculptural 
Kantan chair has been reinvented 
with resilient Suncloth straps that 
conform to the body for comfort 
and support.
(Image: Stuart Watson)

Viking offers 
heavy-duty gas grills, 
warming drawers, 
refrigerators and 
even vent hoods for 
outdoor living areas.  
(Image: Viking Range, LLC)

Canada Outdoor Kitchens 
spaces are designed so that, 
once outdoors, there’s no 
need to return to the house. 
(Image: Canada Outdoor 
Kitchens)
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